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THELAST 5\E OF OUR
FAVOURITE
THINGS
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PLAYBOOK?

WELCOME TO THE " s
BETVICTOR PLAYBOOK. :

- IT’S HERE TO REMIND
' USWHY WE'RE DIFFERENT
" FROMTHEOTHER

GAMBLING COMPANIES.

. ITEXPLAINSWHERE

~ WE’VE COME FROM AND
W) * WHY WE EXIST.

. ANDITHELPS US

-/ COMMUNICATE OUR -
PASSION AND EXPERTISE ~ *

TO OUR CUSTOMERS. P —

BECAUSE IF WE'RE
ALL SINGING FROM
THE SAME HYMN SHEET,
OUR CUSTOMERS
HEAR US BETTER.




" BETVICTORSTARTEDAS
| AFAMILY RUN TRACKSIDE
' OPERATOR IN 19486.

'~ THAT’'SAFAIR BIT OF

. HERITAGE, KNOWLEDGE
AND EXPERTISE TO BE
ABLE TO LEAN INTO.

. THE GAMBLING
. LANDSCAPE HAS CHA )
BEYOND ALL RECOGNITI
IN THE INTERVENING
YEARS BUT ONE THING
REMAINS THE SAME,
OUR LOVE FOR THE BET.

~ J° WE LOVE THAT WE
% CONNECT CUSTOMERS
' % TO THE SIMPLE PLEASURE
! ,' OF GAMBLING.
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OUR MOVE TO GIBRALTAR
.~ CEMENTED US AS INDUSTRY 3
" PIONEERS. pee® e

A\

h! ?3 TODAY WE SPAN THREE 21

v " CONTINENTS, PARTNER WITH on
/ MULTIPLE BRANDS AND ARE AN

2
/ ASMUCH ATECH COMPANY AS **
| WEARE A GAMSL ING OSERATOR.
WE'VE GROWN UP FOR SURE.
BUT WE’VE NOT GROWN OLD,
BECAUSE WE'VE NEVER LOST T
OUR LOVE FOR GAMBLING AND | e

' THAT’S WHAT KEEPS US FRESH. a;;"



TO CONNECT OUR

" CUSTOMERS TO THE

* SIMPLE PLEASURE
OF GAMBLING.




PURPO

TO USE OUR
KNOWLEDGE AND
EXPERIENCETO
REFINE OUR PRODUCT
SOTHATIT'SPLEASURE
TO ENGAGE WITH.
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VISIOR |

(WHERE OUR MISSION
LEADS)

AR ~ TO BUILD ON THE
: GOOD REPUTATION
e : OF THE BRAND BY
CREATING VALUE
NOL R FOR ALL OUR STAKE-
MY g HOLDERS WITHOUT
: : EVER COMPROMISING
OUR INTEGRITY.




NO
INTEGRITY _

SENTINEL, GOES WAY BEYOND! i
INDUSTRY STANDARDS. | 4.5
IT HELPS US TO HELP | P
CUSTOMERS WHO "« oy

DISPLAY CONCERNIi|G 1
BETTING PATTERNS. ~

AND THAT MAKES b | .\
IT THE MOST IMPORTANT
PRODUCT IN OUR PORTFOLIO.




4 WE’VE BEEN QUIETLYGOING ,

ABOUTOUR BUSINESS FOR
MORE THAN 80 YEARS. '

WE’VE SEEN BOBBY
LIFT THE CUP.

FRANKIE GO MAGNIFICENT.

WE’VE SEEN TYSON K
DOWN BERBICK THREE!
TIMES WITH ONE PUNCH

WE’VE BEEN THERE,
SEEN IT, DONE IT AND
GOT THE FOOTBALL SHIRT.

OVER 80 YEARS IN, HERFE’
WHAT WE'VE LEARNT...




é)NE THAT WE L
DNNECTING (0]V]




“EVERYTHING
SHOULD BE
MADE AS
SIMPLE AS

SIMPLER”
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OUR \NDEPEND

WE DANCE TO OUR OWN TUNE.

WE HAVE JUST ONE
SHAREHOLDER WHO LOVES
THE BETTING INDUSTRY.

WE DECIDE WHERE WE
ARE GOING AND HOW WE -
ARE GOING TO GET THERE. —

WE BUILD OUR OWN APPS. :;

WE BUILD OUR OWN PRODUCTS.
WE BUILD OUR OWN FUTURE.

IT’S SIMPLER THAT WAY.



OUR TONE
OF VOICE e

(HOW WE SPEAK TO OUR CUSTOMERS STREET SMART

WE’RE NOT POMPOUS
OR ARROGANT BUT OUR
EXPERIENCE MEANS
WE KNOW A THING OR TWO.

REFINED
LESS IS MORE AND THAT
ALLOWS US SOME ELEGANCE
IN THE LOUD, BRASH MARKETS
WE OPERATE IN.

DRY WIT
GAMBLING IS FUN.
A TOUCH OF DRY WITIS
A REMINDER OF THAT.,
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£ SIMPLE
-/ + THINGS

IT'"S NOT JUST A LINE WE STICK
- ON THE END OF OUR ADS.

.» ITSUMS UP THE BELIEF THAT SETS
US APART. THE MORE BEAUTIFULLY
SIMPLE AND REFINED WE CAN MAKE
OUR OFFERING, THE MORE ENJOYABLE

THE GAMBLING EXPERIENCE.

& - BECAUSE WE BELIEVE GAMBLING
IS A SIMPLE PLEASURE IN LIFE.
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